
 
Genesys/Interactive Intelligence Integration Partner FAQ 

1. What was announced? 

On 31 August 2016, Genesys, a market leader in omnichannel customer experience and 

contact centre solutions, announced that it had entered into an agreement to acquire 

Interactive Intelligence, a global leader of cloud and on-premise solutions for customer 

engagement, communications and collaboration.  Today, we are pleased to announce 

that the acquisition is complete. The addition of Interactive Intelligence extends 

Genesys ability to provide the broadest customer experience solutions for global 

organisations of all sizes that support billions of customer interactions each year across 

a range of industries. 

 

2.  What is the rationale for this transaction?  

Genesys and Interactive Intelligence are highly complementary companies focused on 

improving the customer experience as leaders serving adjacent market segments with 

complementary offers. This transaction positions the combined company to deliver 

more innovative, omnichannel solutions that span the needs of customers of all sizes 

and every level of sophistication, including complementary Interactive Intelligence 

portfolio offerings such as unified communications and collaboration tools. 

 

3. I want to start learning more about Genesys [Interactive Intelligence] solutions now, how do I 

get started?  

The best place to start is www.genesys.com [inin.com].  We will soon be communicating 

the plans for bringing the two partner programmes together including access to content 

and tools. 

 

4. Are there any changes to my agreements with either Genesys or Interactive Intelligence? 

There are no changes to your partner agreements or pricing. 

 

5. Do Interactive Intelligence partners get access to the Genesys partner portal? 

No.  You will continue to access your Genesys [Interactive Intelligence] Partner Portal as 

usual. 

 

6. I have an opportunity that would be a better fit for Genesys [Interactive Intelligence], how do 

I engage the right resources? 

Work with your current Channel Manager or Account Executive to engage the right 

resource to support an opportunity. 

 

  

http://www.genesys.com/


 
7. When do you expect to have a combined partner programme? 

We will soon be communicating the plans for bringing the two partner programmes 

together including access to content and tools. 

 

8. Do Interactive Intelligence partners have to reapply/apply to be Genesys partners? 

There is no need to apply for the Genesys Partner Network Programme.  We will soon 

be communicating the plans for bringing the two partner programmes together 

including partner status, access to content and tools. 

 

9. I am an ININ Partner, should I apply to the Genesys Partner Programme now? 

No.  You are already a partner of the combined company.  We will share the benefits 

and requirements of a combined programme in the coming months. 

 

10. Can Genesys partners resell Interactive Intelligence PureCloud? 

We will soon be communicating the plans for bringing the two partner programmes 

together including partner status, access to content and tools. This transaction 

accelerates our ability to execute the mission of powering the world’s best customer 

experiences. The combined teams are working together to develop a unified product 

roadmap that draws on the best capabilities and strengths of both companies, providing 

enhanced offerings to customers and partners. 

 

11. What happens to the product roadmap?  

The combined teams are working together on a unified product roadmap that draws on 

the capabilities and strengths of each product line.  We intend to share the initial 

roadmap with customers, partners and analysts in early 2017.  

 

12. Will you continue to support existing Genesys and Interactive Intelligence products?  

Protecting and supporting our customers’ technology investments is a priority, and both 

cloud and on-premise product portfolios will continue to be supported and offered. 

 

13. What can partners expect during the coming months?  

As we bring our companies together following the close, we look forward to sharing 

more specific details about the combined product portfolio and the even greater 

innovation and value we expect to deliver to our global customers and partners. We are 

committed to maintaining business continuity and open, transparent communication. 

We will reach out to partners at appropriate times with updates, and will take steps to 

ensure you continue to receive excellent service and support. 

 

14. Where can I go to get more information? 

We are sharing updates on genesys.com 

(http://www.genesys.com/anz/interactiveintelligence), as well as on our executive blog. 

http://www.genesys.com/acquisition-inin
http://www.genesys.com/anz/interactiveintelligence
http://blog.genesys.com/executive-blogs/


 
We will communicate progress via email, partner community webinars and both partner 

portals.   

 

15. What does this mean for our customers? 

As a combined company, your customers gain access to more innovative, omnichannel 

solutions that meet their needs by size and level of sophistication. It creates the most 

powerful customer experience platform in the world, which enables them to help their 

employees deliver predictable business results and outcomes. 

 

16. Do we have the same channel manager? 

Yes.  Continue to work with your assigned Channel Manager or regular point of contact. 

 

17. What happens to G-Force and Interactions in 2017?  

By combining G-Force and Interactions, Genesys Interactions will become THE 

preeminent CX event you will not want to miss.  The event is scheduled to take place on 

22-25 May in Indianapolis, Indiana and on 7-9 June in Brussels, Belgium. If you would 

like to receive an email update when registration is open, please enrol to be notified at 

www.genesys.com/cx17-savethedate.  We will provide more information about any 

changes to the conference name and structure as the date draws closer. 

 

 

 

 

http://www.genesys.com/cx17-savethedate

