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Digital disruption has begun. 



“We are drowning in information but starved for 
knowledge.”

John Naisbitt, author of “Megatrends”



30% of businesses reported growth of data 
volume and variety – affecting their business 

intelligence (BI) strategy

The Next Generation EDW is The Big Data Warehouse, Forrester Research, Inc., Aug 2016



Data without context is 
like  navigating  a 
museum that has 

artifacts with no labels
Forrester, March 31, 2017 “Four Steps to a Data Management Strategy 

in light of Big Data”

Four Steps To A Data Management Strategy In Light Of Big Data, Forrester Research, Inc., March 13, 2017 



Raise your hand if your organization is 
currently investing in analytics or 
planning to in the next year.



Since 2000, 52% of the Fortune 500 companies 
have disappeared
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Of those of you who said your 
organization is investing in analytics or 
planning to in the next 12 months -

Is customer interaction data an 
integral part of those plans?





Blockbuster: 

 Had the data 

X Failed to use it 



Blockbuster even had the opportunity to buy Netflix for $50 
million in 2000...



Netflix is now valued at $68.05 Billion



Insights-driven firms are 39% more likely to report year 
over year growth of 15% or more

What you need to go from Data Rich to Insights Driven, Forrester Research, Inc., November 14, 2016



Do you have examples of discrete data 
(data without context) that is currently 
captured that could be useful with 
context or integration? 



Forrester estimates: 

Global spending on BI and analytics software will grow an 
average of 12% per year
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When data turns into insights,

personalized experiences become possible



Are you currently analyzing your 
interaction data to personalize 
customer experiences?



Personalization = Competitive Advantage



Anyone have any examples of common 
barriers to creating personalized 
customer experiences?



Three types of barriers to personalization:

Technical/

System

Process Organizational



It’s no accident

Integration 
Philosophy

Strategies, 
Systems, Data

Data Analytics

Personalized, 
Omnichannel 
Experiences
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Digital Experience Technology Integration: Go Beyond Just a Basket of Solutions, Forrester Research, Inc., January 19, 2017 



What are your thoughts and experiences you’d like to share 
on where and how to start, what data is valuable, or under-

utilized? 



Got a question?

Tweet it with #nosilos to continue this discussion, 

or drop by BOOTH G1.


